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* New car prices have remained near record highs since 2022.
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - 544,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $45,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos.
Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 48.5 years
Plan to Buy or Lease a New $30,0008MSRP Vehicle old (.8% younger than average) and have a $123,829 (33.9% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 48.8 years

e szt 2025 P 7.2% or 277,322 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
old (.1% younger than average) and have a $125,674 (17.4% higher than average) annual household income.

Plan to Buy or Lease a New $30,000+MSRP Vehicle
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Avg HHI: § $107,041

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



S ez 2025 6.7% or 167,879 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
.*‘M Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 49.6 years
old (.1% older than average) and have a $136,265 (44.3% higher than average) annual household income.

Plan to Buy or Lense a New $30,000+MSRP Vehicle

Percent of Market: Adults 18 or older ﬂ\lttGender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

. White

Black/African
American

= who plan to Buy or Lease a

0, NEW $30K+MSRP Vehicle next
6 . 7 /0 12mos Asian ?5'2%
0,
= Remainder of STL DMA 48.3% | 10%
Other H .
49.3 49.7
Total Persons: 1,212,126 1,295,784 P
1 2,340,031 Men Men Women Women #who planto Buy or Lesse a NEW $30K+MSRP Vehicle next 12mos mSTL
Average Age:
Age Cell Demographics of Target vs. Market: ‘ W= HHI of Target vs. Market:
Adults 18 or older
= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos  mSTL <$35K HHI 3.3% 22.8%
$35K-$50K HHI
$50K-$75K HHI
$75K-$100K HHI |
5 $100K-$150K HHI
2ER 8.8%
$150K-§250K HHI
9%
j il O .- s
18-20 21-24 25-29 30-34 35-39 45-49 50-54 55-59 65-69
& who plan to Buy or Lease a NEW SBOK«}MSRPVehrcIe next 12mas msTL Avg HHI:

STL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 139
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. -

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



St ooz e 2025 6.8% or 130,181 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos.
- % Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 53.1 years
Plan to Buy or Lease a New $30,000¢MSRP Vehicle old (8.7% older than average) and have a $145,890 (52.6% higher than average) annual household income.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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6.8% or 127,619 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older plan to Buy or Lease a NEW...
Typical Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 59.2 years
old (10.4% older than average) and have a $159,962 (65.1% higher than average) annual household income.

Plan to Buy or Lease a New $30,000+MSRP Vehicle
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Avg HHI:

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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New Car Price Trends in 2025: Average 2025
Selling Prices Hold Steady

7.2% or 277,322 of MSP DMA Adults 18 or older Plan to Buy or Lease a New $30K+MSRP Vehicle inthe next 12mos
' B MSP

MSP DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle inthe next 12mos are 35.7%
= e less likely than the USA Avg. to be considering the Purchase or Lease of a New $30,000+ Electric Vehicle.
Plan to Buy or Lease a New $30,000+MSRP_Vehicle The Top TRADE-IN is 117.3% more likely than the USA Avg. to be a 2015 FORD F150.

$30K+MSRP New Vehicle Model Types Considering to Buy or Lease
43.1%

Plan to Buy or Lease or
85.1% Undecided

22.4%
21.0%
19-1%  18.6% 17.0% 17.0%

14.8%
11.1%

10.9% 13.0%

11.0%

16.5%
8.7% 13.5%

P |
Vehicle HHLD plans to Vehicle HHLD plans to Vehicle HHLD plans to
buy new next12 buy neworleasenext lease next12 months
months (HHLD): Any 12 months (HHLD): (HHLD): Any Leased
NewVehicle Undecided whetherto Vehicle
Buyor Lease

san  TO* 0

Full-sizecar  Vanor mini-van

Compact car
= MSP DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos

Sport utility

Luxury vehicle
vehicle

Pickup truck Hybrid vehicle
(any size)

Electric vehicle

Midsize car

w MSP DMA Adults 18 or older who Plan to Buy or Lease a New
$30K+MSRP Vehicle in the next 12mos
W USA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos
13.0%

W USA Adults 18 or older who Plan to Buy or Lease a New
Top-10 Vehicle Make & Model TRADE-INs

$30K+MSRP Vehicle in the next 12mos

Top TRADE-IN:
7.1% 6.5%

FORD F150

: : 4.8% 4.8% 4.7% 4.6% 4.3% 4.2%
3.0%
1.2% 1.4% 1.5% m . 1.4% . 0.8%
CHEVROLET CHRYSLER TOYOTA RAV4

FORD EDGE FORD ESCAPE LEXUS NISSAN ROGUE SUBARU
SILVERADO TOWN &

BUICK ENCLAVE
IMPREZA
COUNTAP DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos

m USA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos

MINNEAPOLIS-ST. PAUL DMA Scarborough R22024:Aug23-Sep24 Qualintab: 146, USA Projection ScarboroughR22024:Aug23-Sep24 Qualintab: 1,727
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

The Top TRADE-IN will be a 2015 FORD F150.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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6.7% or 167,879 of STL DMA Adults 18 or older Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos
STL DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos are 1.5%
less likely than the USA Avg. to be considering the Purchase or Lease of a New $30,000+ Electric Vehicle.

The Top TRADE-IN is 53.7% more likely than the USA Avg. to be a 2016 HONDA ACCORD.
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The Top TRADE-IN will be a 2016 HONDA ACCORD.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



o bicotnsinz02s aversge 2025 6.8% or 130,181 of CIN DMA Adults 18 or older Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos.
® = = CIN DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos are 42.8%

s less likely than the USA Avg. to be considering the Purchase or Lease of a New $30,000+ Electric Vehicle.

BLERTO BOVOrLe e A NGWSINAMTRP Velilcls The Top TRADE-IN is 91.7% more likely than the USA Avg. to be a 2016 HONDA ODYSSEY.
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)



@ carEdge

New Car Price Trends in 2025: Average
Selling Prices Hold Steady
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6.8% or 127,619 of WPB DMA Adults 18 or older Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos
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WPB DMA Adults 18 or older who Plan to Buy or Lease a New $30K+MSRP Vehicle in the next 12mos are 11.5%

less likely than the USA Avg. to be consideringthe Purchase or Lease of a New $30,000+ Electric Vehicle.
The Top TRADE-IN is 1174.3% more likely than the USA Avg. to be a 2017 HONDA RIDGELINE.
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Top TRADE-IN:

The Top TRADE-IN will be a 2017 HONDA RIDGELINE.

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




@carcdge 2025 7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
New Car Price Trends in 2025: Average ) .
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Selting Prices Hold Steady
® =

B MSP

I;ian to Buy or Lease a New $30,000+MSRP Vehicle

7.2% or 277,322 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 57.2% more likely
to be a college graduate, 10.6% more likely to work full-time, 28.3% more likely to be married, 62.% more
likely to be a parent of 1 or more children unde

.
* \'.f Education Levels: Adults 18 or older

Some High School or Less (not graduate) . 2:6%

High School Graduate (12th grade or GED)

| 1.8%
B 120.0%
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20.5%
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College Graduate (4 year college) 38.1%

Postgraduate Degree
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(D Marital Status: Adults 18 or older
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2114t 8 Stage in Life: Adults 18 or older
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Sotdon 2025 6.7% or 167,879 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
i i\‘- Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 37.6% more likely
e ) to be a college graduate, 41.2% more likely to work full-time, 24.5% more likely to be married, 5.3% less
Plan to Buy or Lease a New $30,000+MSRP Vehicle likely to be a parent of 1 or more children unde
i .
i \'.f Education Levels: Adults 18 or older Employment: Adults 18 or older |( \\ ) Marital Status: Adults 18 or older
: B 3.8% I _ 69.8% . g
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BEUEDS - isinienge 2025 6.8% or 130,181 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos.
o= P Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 61.8% more likely
,— . - . .
i L to be a college graduate, 20.3% more likely to work full-time, 42.4% more likely to be married, 25.4% more
Plan to Buy or Lease a New $30,000+MSRP Vehicle likely to be a parent of 1 or more children und
e ®.
* \% Education Levels: Adults 18 or older Employment: Adults 18 or older ( \( ) Marital Status: Adults 18 or older
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@aurtdor i 2025 6.8% or 127,619 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older plan to Buy or Lease a NEW...
mmmmﬂm

Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 57.6% more likely
S to be a college graduate, 7.3% more likely to work full-time, 50.8% more likely to be married, .5% less likely
Plan to Buy or Lease a New $30,000+MSRP Vehicle to be a parent of 1 or more children under

P
* \% Education Levels: Adults 18 or older

9.
Employment: Adults 18 or older (_)OMarital Status: Adults 18 or older

Some High School or Less (not graduate) Employed Full-Time or Part-Time S Single, Never Married
.4/ 3 70
. . 44.3% ; 73.6%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) 41.3% Married 48.8%
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. : 38.0% . 9.9%
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7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 14.1% more likely to
own their home, 52.8% more likely to own a higher valued home, 10.3% more likely to have a single-family

Plan to Buy or Lease a New $30,000+MSRP Vehicle home, 11.8% more likely to have a dog.

N iy 2025
‘Selling Prices Hold Steady
_—

& Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4 {®™pPets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog

Townhouse or attached Home 9o

8.9%

Condominium e Ownaca
5.3% 'wn a Cat
Apartment
Own Second Home Mobile Home or Manufactured 2.5% Own other type of Pet
or Real Estate Howmie J 4.0%
Property .
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_—
¢~ Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
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N = sl i

<$150K $150K-$200K  $200K-$250K  $250K-$300K  $300K-$350K

Home Mortgage Refinanced Home Equity Oown

$350K-$500K  $500K-$750K  $750K-S1M

®who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos musa Home Morrgege Loa"IHome Home{Pmpem
= Improvement  Outright (No
UsA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 1,727 : Loah Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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7.2% or 277,322 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
“sp Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 15.1% more likely to

own their home, 18.% more likely to own a higher valued home, 2.6% more likely to have a single-family
home, 1.8% less likely to have a dog.

m Own/Rent/Other: Adults 18 or older

o

lan to Buy or Lease a New $30,000+MSRP Vehicle

mﬁm Type of Home: Adults 18 or older 4 {™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
Townhouse or attached Home

Condominium

Own a Cat
16.8%
8.6%
2 e [ o
own Rent Other Own Second Home bile Home or Manufactured Own other type of Pet
or Real Estate Home
Property

» who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m Msp = who planto Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

Z:' Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

-MsSP

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos. uMsP

Home Loans: Adults 18 or older

who planto Buy or Lease a NEW $30K+MSRP Vehicle...

MSP 5394,050
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6.7% or 167,879 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos

Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 19.3% more likely to

own their home, 33.2% more likely to own a higher valued home, 4.9% less likely to have a single-family
home, .5% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older

Plan to Buv or l.ease a New $30,000|-MSRP Vehicle

mﬁm Type of Home: Adults 18 or older 4 t®p Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog

Townhouse or attached Home 1%

5.2%
Condominium r Own a Cat

12.3%
0. 4% 6.5% Apartment @
h :

Own Second Home Mobile Home or Manufactured | 2.7% Own other type of Pet

or Real Estate Home 5.3%

Property
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S
24l Value of Owned Home: Adults 18 or older
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s 2025 6.8% or 130,181 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos.

ﬁ Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 24.3% more likely to
: own their home, 39.5% more likely to own a higher valued home, 10.7% more likely to have a single-family
Plan to Buy or Lease a New $30,000+MSRP Vehicle home’ 9.6% more Iikely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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Steady

Selling Prices Hold
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Plan to Buy or Lease a New $30,000+MSRP Vehicle home, .7% more likely to have a dog.
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Qe imtiniiimg 2025 7.2% or 277,322 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
- Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 26.6% more likely
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Doy sz 2025 6.7% or 167,879 of STL DMA Adults 18 or older plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos.
e - '\E Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 11.1% more likely

- to look up D-I-Y advice online, 26.8% more likely to always vote in local elections, 1.% less likely to belong
Plan to Buyor Leasea New $30,000+#MSRP Vehicle to a gym, 47.7% more likely to fly domestic
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{ ipen 2025 6.8% or 130,181 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.

New Car Price Tronds in 2025: Average
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O tsnzsane 2025
Selling Prices Hold Steady

Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 2.3% less likely to

look up D-I-Y advice online, 38.5% more likely to always vote in local elections, 19.1% more likely to belong
to a gym, 34.3% more likely to fly domesti
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@ CarEdge
New Car Price Trends in 20285: Average
Steady

past yr.,, 10.% less likely to smoke cigarettes

7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos are 4.3% more likely to
use QSRs past mo., 19.% more likely to use Sit-Down Restaurants past mo., 36.% more likely to use Casinos
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- ki, 2025 7.2% or 277,322 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
P Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 1.7% more likely to
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AN rendsin i g 2025 6.7% or 167,879 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
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Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber E,,,,’ etc.)
96.3% 88.3% 2LO% 73.6% e o B0y or Lootc.aNEW S30KAISRP Vehick _
Drank Past 30-days: Adults 18 or older Past 12 months Casmo Activities: Adults 18 or older Used Past 30-days: Adults 18 or older

A -*

q
Y

Domestic Light Bee Sy
Domestic Regular Beer Upscale Restaurant
- s e T °°
Imported Beer - v Stage Show / Concert ms,g 3%
Microbrew / Craft Beer 6‘)612 7% ' Other Gambling M 5.1%

5.8%
Spa m 2.0% Casinos visited past 12 Yes Mari / Cannabis Cigarettes Vape
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

Past 30-days QSR Users: Adults 18 or older
;-‘ . A 1time 2 7

#who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

Total Agggwfy QSR Users: 705

e R e
1,682 547

mCIN

Avg. Monthly QSR Meals:

Casinos past yr., 15.3% less likely to smoke cigaret

6.8% or 130,181 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 7.4% more likely to

use QSRs past mo., 20.4% more likely to use Sit-Down Restaurants past mo., 33.4% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

®

1time

2 times

14.8%

3times

4 times 11.6%

5 times

6-9times

8.2%

10times or more

e
—
—
——
S—vE——
e
—e P

# who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri

ii Iii 78.0%

mCIN
Meals:

Drank Past 30-days: Adults 18 or older
Any Type o Beer
Domestic ight Bear
Wine

Liquor

Domestic Regular Beer

st e e ()
Microbrew / Craft Beer ms%ls'”ﬁ '
® who plan to Buy or Lease a NEW $30K+ MSRP Vehicle next 12mos QN
CIN DMA Scarborough R2 2024: Aug23-Aug24 Qual Intab
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Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

Bagel /
Donwt /

Thai /

P medan  Chinese  wings/ Seakhouse Coffer  maian indian/  upscals
Burgers 1 Wouse ai
Spats Bar coffes gar Bakery  Other
Asian

mwho planto Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mCN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who plan to Buy or Lease a NEW $30K+MSRP Vehicle... EB,SGSININ 14.3%

ov NG 17.5%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting

Upscale Restaurant

Stage Show / Concert

Other Gambling

Casinos visited past 12 months: Yes

Spa

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos ECIN

134
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Used Past 30-days: Adults 18 or older

1
=4

Vape

Cigarettes

Marijuana / Cannabis

#who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mas =N
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New Car Price Trends In 2025: Aversge
Selling Prices Hold Steady

2025

Plan to Buy or Lease a New $30,000+MSRP Vehicle

Casinos past yr., 76.4% less likely to smoke cigare

6.8% or 127,619 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older plan to Buy or Lease a NEW...
Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 12.1% less likely to
use QSRs past mo., 14.8% more likely to use Sit-Down Restaurants past mo., 87.7% more likely to use

Past 30-days QSR Users: Adults 18 or older
fF— l\ | 1time

2 times

3 times

4 times

5times

6-9times

10times or more
= who plan to Buy or Leasea NEW $30K+MSRP Vehicle next 12mos m WEST PALM BEACH-BOCA RATO

Total Monthly QSR Users: Avg. Monthly QSR Meals:
74.0%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

®

1time

10.

hﬁm
T
—
e
e —
F

2 times
3times 12.1%
4 times

5 times

6-9times

10times or more

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

EATY 90.0% 78.4%
e . miiin v [
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Wine Table Games (Craps, Poker, etc.)
Any Type of Beer Upscale Restaurant
Imported Beer Bar / Nightclub
Comestic ightBoa stageshow concers [ 1
Domestic Regular Beer - v Sports Betting ms,:j%
Microbrew / Craft Beer M%S'D% ' Other Gambling EZ?.S%
Spa m,aiés% Casinos visited past 12 hs: Yes Marij

Top-10 Cuisines: Adu!ts 18 or older

(Sit-Down Restaurants Used Past 30-days,

Tihiabal

Medan  Upsclle  Wings/  Coffee  indian/ Steskhouse seafood
Burgers/ Wouse/  Thai/
Sports Bar Coffee ar  Other
asian

pima  chinese  maian

=who Leasea

WWEST PALM BEACH-BOCA RATON
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who plan to Buy or Lease a NEW $30K+MSRP Vehicle... (IS, 000NNININ 15.6%

TP B 00A RATON 17.1%

12mos

Used Past 30-days: Adults 18 or older

1
=4

"

/ Cannabis

= who plan to Buy or Lease a NEW $30K+ MSRP Vehicle next 12mos
W WEST PALM BEACH-BOCA RATON

®m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos  ® WEST PALM BEACH-BOCA RATON
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Plan to Buy or Leasea New$30,000+M_§RP Vehicle

7.3% or 19,026,492 of USA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next 12mos are 27.4% more likely to

have a 401K, 5.3% more likely to have an Auto Loan, 50.3% more likely to Invest/Trade Stocks Online, 4.9%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan  pprsen 26.8%

IRA (Individual Retirement Account)
Stocks or Stock Options
Matual Funds s

21.8%
Money Market Funds . 13.8%

Other (Crypto / NFTs / Metals, etc.) 11.11::%

529 Plan / College Savings Plan o 5_5%14‘0%

Second Home or Real Estate Property m MUSX
m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mUSA

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

31.6%

h h - e -
Mobile Cnline Bill Home

Credit Card Online

Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner -
48 341 833

Online Investing / Stock Trading 41‘ st 1505
639, 9%

Accountant %
Insurance Agent at a Local Office (not online) 2.6 1159. .
8.5%
Real Estaty nt
sifieliye
: 6.6%
—_ ]
(*Past 12 Months)

11%
m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mUSA

USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 1,727
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Divorce / Family Attorney r'ﬂ'ﬁ%

'E'Past 3-Months Payment Methods Used: Adults 18 or older

: 8.0%
h = i

Google Pay  Store Credit  Discover American  Facebook Samsung Pay Square Cash
Card Express Messenger

= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos W USA

PayPal Debit Card Venmo Zelle

MasterCard  Apple Pay  Cash App

USA Projection Scarborough R1 2024: Jan23-Aug24 Qual intab 23,243
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

7.2% or 277,322 of MSP DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 15.9% more likely to
have a 401K, 38.2% less likely to have an Auto Loan, 12.% more likely to Invest/Trade Stocks Online, 29.1%
less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

o i

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

1,612,575 41.7%

Stocks or Stock Options 1,038,869  26.9%

37.6%
221%

Mutual Funds

Money Market Funds m 0%
5 12.7% 6.4% 7.6% 92% g0 6.3% 7.0% 5%
529 Plan / College Savings Plan 0.6% .49 m - .1% 6. z
Other (Crypto / NFTs / Metals, etc.) EECRE 5.7% Checking savings Debitor ATM CreditCard  Online Mobile Online Bill Home Autoloan Certificatesof Money  Studentloan Personal Loan Refinanced Home
Account Account card Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Second Home or Real Estate Property B.0% 10.6% Account Mortgage l:a;: ::)ﬂme
. 8. a =
# who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos u MSP = who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos u MSP
H H - -
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service - e
990,539 25.6%
Financial Planner e 24.7% A
OnlineInvesting / Stock Trading
= 11.3%
Insurance Agent at a Local Office (not online) 420,621 11.1%
o vk @@
9.1%
Real Estate Agent m 10,854 o a%
; 3.1% . L% 6% 160 27%
Estate Planning 3.0% = N = =70 = — ] o
: " " -
Divorce/ Family Attorney ,,(1 02: (*Past 12 Months) Venmo DebitCard MasterCard  Apple Pay Zelle Google Pay S(oté %eﬁ! Cash App Aé;l::\:;n Discover ;ae::::r Samsung Pay Square Cash
= who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m MSP m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m MSP

DMA

Scarborough R2 2024: jul23-Aug24

Qual Intab 146
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U 1 § 7.1 6.7% or 167,879 of STL DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
i, any b— Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 15.4% more likely to
= = Vel have a 401K, 20.6% more likely to have an Auto Loan, 168.1% more likely to Invest/Trade Stocks Online,
Plan to Buy or Lease a New $30,000+MSRP Vehicle 19.2% less likely to pay with their Debit Card.
mﬁélnvestments Owned: Adults 18 or older ﬂ Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options 202%
Mutual Funds
Money Market Funds 1315
Bonds 9.9%
7 7.7% BA%  gox
Other (Crypto / NFTs / Metals, etc.) ;:'9,‘ . ‘ n . _ | » - — 5.2% 4.3% 5.1%
529 Plan / College Savings Plan ’ Checking DebitorATM  Savings  CreditCard  Online  OnlineBil  Mobile Home  Autoloan  Money Certificates of Personal Loan Studentloan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property 5 0% AZ3% Account Mortgage ;2:;:;2@
u who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mSTL u who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mSTL
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
——
Online Investing / Stock Trading m
Insurance Agent at a Local Office (not online)
Accountant
Real Estate Agent
5:2% 3,79 27%
Estate Planning - = _ 19:—
Divorce / Family Attorney r?m (*Past 12 Months) visA venmo MasterCard Zelle Apple Pay Discover GooglePay  Cash App S!mce:;‘;eﬁt A;::i:;n ;:v::::r Samsung Pay Square Cash
 who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mSTL m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mSTL
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e ks, 2025 6.8% or 130,181 of CIN DMA Adults 18 or older plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos.
e Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 56.9% more likely to
= = have a 401K, 26.2% more likely to have an Auto Loan, 103.7% more likely to Invest/Trade Stocks Online, 2.4%
Plan to Buy or Lease a New $30,000+MSRP Vehicle less likely to pay with their Debit Card.

mﬁ 4 Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 875,278 45.7%
IRA (Individual Retirement Account)

Stocks or Stock Options

456,837 23.9%

Mutual Funds

&

]
g
B

289,276

Money Market Funds M 206%
19.3%
Other (Crypto / NFTs / Metals, etc.) m
" 10.8%
529 Plan / College Savings Plan . 8.2% ‘ h M B1% B3% [0 6.3% 4%
JERR| 7.2% 10.6%
Bonds R 7.2% Checking Debitor ATM  Savings  Credit Card Online Online Bill Mobile Home Auto Loan Money  Studentloan Certificates of Personal Loan ~ Home Refinanced
% Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Improvement  Home
Second Home or Real Estate Property - a2 Account L:an_: Metws: Mrtpicn
8 qui
m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos uCIN m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos ECIN

Professional Services Used*: Adults 18 or older y'ﬂ_a'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

8

393 479

Financial Planner

Online Investing / Stock Trading ot DhoTI0
i 5%

Insurance Agent at a Local Office (not online) m,‘m'ﬁ
9.3%
accountant EESEIES o @ @ -

Real Estate Agent m M 2.9% 9.6%

4“* [ g
Estate planning pl 2% .. - : - e

? =0.3% (*Past 12 Months) PayPal visa DebitCard MasterCard  Venmo Zelle CashApp  ApplePay GooglePay American StoreCredit Discover  Facebook SamsungPay Square Cash

Divorce / Family Attorney 11% Express card Messenger

m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mCIN u who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mCIN
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Plnn to Buy or Leasea New $30,000+MSRP Vehicle

6.8% or 127,619 of WEST PALM BEACH-BOCA RATON DMA Adults 18 or older plan to Buy or Lease a NEW...

18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos are 31.6% more likely to
401K, 24.2% more likely to have an Auto Loan, 58.3% more likely to Invest/Trade Stocks Online, 22.%

less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

401K plan

IRA (Individual Retirement Account)

699,321 37.2%

Stocks or Stock Options

21] 5%

Mutual Funds

Money Market Funds

r 31.3%

R M Financial Services Has and/or Uses: Adults 18 or older

Other (Crypto / NFTs / Metals, etc.) y 1a.0%
— . . . o 2 . R e ]
Second Home or Real Estate Property W Checking Debitor ATM  savings  Credit Card online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvemenl Home
529 Plan / College Savings Plan : :,“5% Account Loanor Home  Mortgage
o Equity Loan
m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos w who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos ® WEST PALM BEACH-BOCA RATON
i i . L 2
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service s et ey
Accountant
352,457
Online Investing / Stock Trading
Financial Planner
Insurance Agent at a Local Office (not online)
Real Estate Agent :
o ‘ R -
9.2% .!')6
Estate Planning m = <

(*Past 12 Months)

4.3%
2.2%

¥ who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

Divorce / Family Attorney

WEST PALM BEACH-BOCA RATON DMA  Scarborough R2 2024: Aug23-Aug24  Qual intab

PayPal Zelle MasterCard Apple Pay Cash App Stnfe Credt American

VisA Debit Card

Venmo Discover ~ GooglePay  Facebook Squa!e Cash Samsug Pay
Express Messenger
m who plan to Buy or Lease a NEW $3M+MSRP Vehicle next 12mos
= WEST PALM BEACH-BOCA RATON
165
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Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 3 days, 1

hours, 36 minutes and 39 seconds each week with All Forms of Media.
87.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 9 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of totaltime spent with all forms of Media.

‘E..t.mmm...... 2025

96.2%

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older

usage 54.0%
Usa

who plan to Buyor Lease a
NEW $30K+MSRP Vehicle
next 12mos

.

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos HUSA
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Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 3 days, 1
= __ b

s hours, 55 minutes and 55 seconds each week with All Forms of Media.

87.5% of Adults 18 or older who plan to Buy or Lease a NEW 530K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 59 minutes
each week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

X =«

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
n-:-;

70:14:38
Concurrent

Usoge % \who plan 1o Buyor Leasea MSP
NEW S530K+MSRP Vehicle next
68.2¥nos

m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos m MSP

MSP  DMA  Scarborough R22024: Jul23-Aug24 ~ Qual Intab 146 MINNEAPOLIS-ST. PAUL ~ DMA  Scarborough R2 2024: Jul23-Aug24 ~ Qual Intob 1,862 HUbbG rd Share of Everything
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iz ; 2025 Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 3 days, 19

hours, 2 minutes and 12 seconds each week with All Forms of Media.
91.% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 15 minutes
each week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.

EXeoe

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

77:11:14

STL

Weekly

Reach

concurrent

Usoge K o dag\i;gmor Leasea
NEW $30K+MSRP Vehicle next
12mos

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos W STL
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e....“éi.“;.';‘..mmm..... 2025 Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 3 days, 21
ﬁ hours, 41 minutes and 35 seconds each week with All Forms of Media.
e 77.4% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 15 minutes
Plan to Buy or Lease a New $30,000+MSRP Vehicle each week listening to All Local AM/FM Radio, representing 6.8% of totaltime spent with all forms of Media.
ExT..

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

< A% - concurrent
c Usoge K o da%smor Leasea CIN
% of Total
Weekly H:M: 65.2%

NEW $30K+MSRP Vehicle next
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Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 3 days, 6
hours, 11 minutes and 18 seconds each week with All Forms of Media.

PB 89.2% of Adults 18 or older who plan to Buy or Lease a NEW 530K+MSRP Vehicle next 12mos spend an avg. of 8 hours and 25 minutes

Vehicle each week listening to All Local AM/FM Radlio, representing 9.6% of total time spent with all forms of Media.
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R 2025 Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 6
e hours, 52 minutes and 7 seconds each week with All Forms of Ad-Supported Media.
= 80.7% of Adults 18 or older who plan to Buy or Lease a NEW 530K+MSRP Vehicle next 12mos spend an avg. of 6 hours and 49 minutes
Plan to Buy or l.ease a New $30,000+MSRP Vehicle each week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Med
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 2
hours, 13 minutes and 16 seconds each week with All Forms of Ad-Supported Media.

79.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 8 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 20
hours, 14 minutes and 14 seconds each week with All Forms of Ad-Supported Media.

84.9% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 16 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Medi
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 21
hours, 33 minutes and 4 seconds each week with All Forms of Ad-Supported Media.

72.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 7 hours and 21 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 7.6% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average of 2 days, 10
P' hours, 34 minutes and 44 seconds each week with All Forms of Ad-Supported Media.

81.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an avg. of 6 hours and 43 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Med
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| Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average
of 7 hours and 50 minutes each day with All Forms of Ad-Supported Media. 80.7% listen to Local
AM/FM Radio for an avg. of 58.5 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)

TOP'IT?WﬂL Forms ¢ of I Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2025 Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average

E “sp of 7 hours and 10 minutes each day with All Forms of Ad-Supported Media. 79.1% listen to Local
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St e 2025 " Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average
g b“-—m— sn of 9 hours and 44 minutes each day with All Forms of Ad-Supported Media. 84.9% listen to Local
Pl €0 By o Lot NOW 500,0000MSEP Visheoli AM/FM Radio for an avg. of 62.3 minutes/day. (Local Radio delivers 9.% of Time with Ad-Supported Media.)
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S ssmcmage 2025 Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an
3 % cI“ average of 9 hours and 56 minutes each day with All Forms of Ad-Supported Media. 72.1% listen to
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

2025

" Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos spend an average
of 8 hours and 22 minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local
AM/FM Radio for an avg. of 57.6 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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15,362,160 or 80.7% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 58.5 minutes every day
representing 39.3% of all time spent daily with Ad-Supported Audio.
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representing 40.5% of all time spent daily with Ad-Supported Audio.
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2025 93,908 or 72.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day

representing 44.2% of all time spent daily with Ad-Supported Audio.
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103,989 or 81.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 57.6 minutes every day
representing 41.1% of all time spent daily with Ad-Supported Audio.
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219,370 or 79.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 61.2 minutes every day

representing 40.5% of all time spent daily with Ad-Supported Audio.
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I;Ian to Buy or Lease a New $30,000+MSRP Vehicle

| 93,908 or 72.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day

representing 44.2% of all time spent daily with Ad-Supported Audio.
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103,989 or 81.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio for an average of 57.6 minutes every day
representing 41.1% of all time spent daily with Ad-Supported Audio.
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New Car Price Trends in 2025 Average
Selling Prices Hold Steady

2025

15,362,160 or 80.7% of Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Pop Contemporary Hit Radio, Country, and Classic Rock.

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Sentetmanstmiame 2025 219,370 or 79.1% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

f_ﬁ ) E “sp listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, All Sports, Adult

Plan to Buy or Leasea New $30,000+MSRP Vehicle Contempora Y, Hot AC and Country
Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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New Car Price Trends in 2028 Average
Selling Prices Hold Steady

Plun to Buy or Lease a New 330 000+MSRP Vehicle

2025

= ST

142,554 or 84.9% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, New Country,
Classic Hits, Urban AC, and Adult Hits.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Plln to Buy or Lease a New $30,000+MSRP Vehicle

93,908 or 72.1% of Adults 18 or older who plan to Buy or Lease a NEW S30K+MSRP Vehicle next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, News/Talk/Information,
Classic Hits, Adult Contemporary, and Album Oriented Rock.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Plan to Bw or Lease a New $30,000+MSRP Vehicle

103,989 or 81.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, Classic Rock, and Hot AC.

Local AMI/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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13,859,148 or 72.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 77.9 minutes every day representing

28.1% of all time spent daily with Ad-Supported Video.
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Plnn to Buv or Lease a New $30,000+MSRP Vehicle

223,760 or 80.7% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 84.3 minutes every day representing
29.% of all time spent daily with Ad-Supported Video.
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Plnn to Buv or Lease a New $30 000+MSRP Vehicle

135,909 or 81.% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 104.6 minutes every day
representing 26.5% of all time spent daily with Ad-Supported Video.
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Plan to Buy or Le-sea New $30 000+MSRP Vehicle

96,950 or 74.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 127. minutes every day representing
28.8% of all time spent daily with Ad-Supported Video.
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81,153 or 63.6% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 115. minutes every day representing
30.3% of all time spent daily with Ad-Supported Video.
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13,859,148 or 72.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 77.9 minutes every day representing
28.1% of all time spent daily with Ad-Supported Video.
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?."'E‘...".’:'...“:"..’:.,""'""' 2025 | 223,760 or 80.7% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 84.3 minutes every day representing

Plan to Buy or Lease a New $30,000+MSRP Vehicle 29.% of all time spent daily with Ad-Supported Video.
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135,909 or 81.% of Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations for an average of 104.6 minutes every day

N
Plan to Buy or Lease a New $30,000+MSRP Vehicle representing 26.5% of all time spent daily with Ad-Supported Video.
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96,950 or 74.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
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12mos watch Ad-Supported Local TV Stations for an average of 127. minutes every day representing
28.8% of all time spent daily with Ad-Supported Video.
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81,153 or 63.6% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next

12mos watch Ad-Supported Local TV Stations for an average of 115. minutes every day representing
30.3% of all time spent daily with Ad-Supported Video.
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13,859,148 or 72.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Dramas.
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Mew Car Price Trends in 2025: Average
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Local TV Station Programs (Persons & % Reach} Adults 18 or older

223,760 or 80.7% of Adults 18 or older who plan to Buy or Lease a NEW S30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Dramas, Comedies, Local News - Morning, and Movies.
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to Buv or Lease a New $30,000+MSRP Vehicle

135,909 or 81.% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies,
Local News - Morning, Local News - Evening, and Dramas.
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Plan to Buy or Lense a New 530,000+MSRP Vehicle

96,950 or 74.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Dramas, Comedies, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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81,153 or 63.6% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Movies, Comedies, Local
News - Evening, Sports, Local News - Morning, and Dramas.
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14,008,107 or 73.6% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 139.1 minutes every day representing
25.5% of all time spent daily with Ad-Supported Digital Media.
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[ 161,751 or 58.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 100.5 minutes every day representing
19.9% of all time spent daily with Ad-Supported Digital Media.
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147,248 or 87.7% of Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 131.5 minutes every day representing
23.3% of all time spent daily with Ad-Supported Digital Media.
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90,235 or 69.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 115.5 minutes every day representing
19.1% of all time spent daily with Ad-Supported Digital Media.
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Plan to Buv or Lease a New $30,000+MSRP Vehicle

86,557 or 67.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Social Media for an average of 109.6 minutes every day representing
19.1% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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2025

14,008,107 or 73.6% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 52.9 minutes every day representing 38.% of
all time spent daily with Ad-Supported Social Media.
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161,751 or 58.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next

E “sp 12mos use Ad-Supported Facebook for an average of 34. minutes every day representing 33.8% of
,,‘,mmsuvom““"ewsso Bkl all time spent daily with Ad-Supported Social Media.
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=

134,689 or 80.2% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 54.7 minutes every day representing 41.6% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Saciql Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Plnn to Buy or Lease a New $30,00G+MSRP Vehicle

90,235 or 69.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 38. minutes every day representing 32.9% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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I;ian to Buy or Lease a New $30,000+MSRP Vehicle

86,557 or 67.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 37.9 minutes every day representing 34.6% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Bt rnioss e 2025 14,008,107 or 73.6% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
: 12mos use Ad-Supported Facebook for an average of 52.9 minutes every day representing 38.% of
O0OSMSRPVahIde all time spent daily with Ad-Supported Social Media.

Plan to Buy or Lease a New $30,
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Reach % Social Media: Adults 18 or older
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?."E‘...".’:'....."‘f“'..'ﬁ.,““""'" 2025 161,751 or 58.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos use Ad-Supported Facebook for an average of 34. minutes every day representing 33.8% of

Plan to Buy or Lease a New $30,000+MSRP Vehicle all time spent daily with Ad-Supported Social Media.
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Sovonriesmenmnsozsmasss 2025 90,235 or 69.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next

= - == 12mos use Ad-Supported Facebook for an average of 38. minutes every day representing 32.9% of
Plan to Buy or Lease a New $30,000+MSRP Vehicle all time spent daily with Ad-Supported Social Media.
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86,557 or 67.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next

< 12mos use Ad-Supported Facebook for an average of 37.9 minutes every day representing 34.6% of
Plari o By o Lntes & Now S30,0008MSRP Vehicle all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,716;
Local Radio: 13,552; Social Media: 9,378; Local TV: 8,302; Non-Prem. Cable: 7,809
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,432;
Social Media: 6,339; Local Radio: 5,896; Non-Prem. Cable: 4,204; Local TV: 3,915 reaching
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Mew Car Price Trends in 2025: Average
Selling Prices Hold Steady
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,644; Local
Radio: 6,857; Social Media: 5,864; Non-Prem. Cable: 4,553; Local TV: 3,111 reaching
Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who plan to Buy or Lease a NEW
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Plan to Buy or Lease a New $30,000+MSRP Vehicle
Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(averoge week]

Grocery Stores
Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Spotify

SiriusXm

YouTube Music

Movie Theaters
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m who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

' 17,267,791 or 90.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next

12mos spend an average of 68.1 minutes per day driving, seeing Billboards and Signs. 67.5% Listen

to Local Radio Stations Out-of-Home for an average of 35.5 mi
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126,825 or 97.4% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next

12mos spend an average of 86.7 minutes per day driving, seeing Billboards and Signs. 60.3% Listen
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17,267,791 or 90.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos spend an average of 68.1 minutes per day driving, seeing Billboards and Signs representing 40.9%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reachns "Share of Ad-Supported OOH Media"

4.0
90.8% 240%

86.9%

79.4%

67.5% 66.7%

Weekly
Total

P
AR 1,267,791 227,876,591 X 174,920,912 ),350 192,825,352 877, 252,279,
Billboards & Signs AM’/FM Radio Walkmg in Towns, Grocery Stores
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Rt
with Ad-Supported

OOH Media:

USA USA Projection Scarborough R1 2024: Jan23-Aug24 Qual Intab 1,727
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

96.2%

102

36.9%

015,730 73,276,637
'Shopping Malls

USA Projection

Scarborough R1 2024: Jan23-Aug24 Qual Intab 23,243

who plan to Buy or Lease a USA
NEW $30K+MSRP Vehicle
next 12mos

41.4%

26.8%
18.4%

10.4% 11.1% g9y

5.2%

75

001, 35,881,2 637
Movie Theaters

5 25,938,
Public Transit

—
882, 97,182,646 ,837, 13,753,029 X 27,174,497
Restaurants & Bars Stadiims & Arenas  Health CEubs[Gyms

51.3

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

H USA

* Share of Everything

(Amt HHLD plans ta pay for new/ieased vehicle nxt 12 ma(HHLD): 530,000 - 544,399 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo{HHLDJ: 545,000 - 559,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,600 or mare)




et e masnoms v 2025

236,744 or 85.4% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

P spend an average of 53.5 minutes per day driving, seeing Billboards and Signs representing 34.6% of all
Plun to Buy or Lease a New $30,000+MSRP Vehicle Time Spent W|th Ad-SUPPOYtEd Out-Of-HomE Media~

Avg. Hours+Minutes/day with Ad-Supported
Weekly

ey "Share of Ad-Supported OOH Media"

98.1% 98.3%

Out-of-Home Media: Adults 18 or older

90.1%
85.4%

who plan to Buy or Lease a MsSP
76.3% NEW $30K+MSRP Vehicle
next 12mos
66.1% 66.6%
38.4%
30.4%
26.4% E 27.4%

21.5%

19.1%
13.0%
8.8%
6.2%

Weekly

Total

Persons

3 3,482,369 2,574,801 2,718,795 7 3,799,117 3 . 1,175,015 ; 561,640 887,207
Billboards & Signs ARY/FM Radio Walking in Towns, Grocery Stores Shopping Walls Sméiums & Arenas  Health clubs/Gyms Restaurants & Bars Movie Theaters "Podcasts

Avaraga (Weekly Drivers) Cities, Downtown
Daily Minutes

with Ad-Supported Arees

e 371 BIE 220 BEXH 57 IBEM 15 BEN s EEW v: EEN 2 BYH v B o0 EZE
® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos B MSP

MSP DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 146 MINNEAPOLIS-ST. PAUL DMA * Share of Everything

Scarborough R2 2024: Jul23-Aug24 Qual Intab
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

1,862

{Amt HHLD plans to pay far new/leased vehicle nxt 12 mo{HHLD): S30,000 - 544,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo{HHLDJ: 545,000 - 559,999 OR Amt HHLD plans ta pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




St capi s zczs aersge 2025
Betling Prices Mold Steady

r 161,177 or 96.% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
* »
raco 'f

_ spend an average of 74.7 minutes per day driving, seeing Billboards and Signs representing 48.4% of all
Plan to Buy or Lease a New $30,000+MSRP Vehicle Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

. Out-of-Home Media: Adults 18 or older
Reahis "Share of Ad-Supported OOH Media"
96.0% 98.4% 98.0% - m

who plan to Buy or Lease a STL
NEW $30K+MSRP Vehicle
next 12mos

71.0% gg 29
64.9%

63.6%

44.2%

37.6%

34.1%

19.0%
15.1%

Weekly

7.3% 7.7%
9.9% 3.7%
ol *m
Persons ———— —
? 2,218,828 1,736,253 1,628,421 7 2,458,035 A 732,684 5 942,660 182,169 7 298,617 p 93,334
Billboards & Signs AM/FM Radio Walking in Towns, Grocery Stores Shopping Malls Restaurants & Bars  Stadiums & Arenas Movie Theaters Airports
Average (Weekly Drivers) Cities, Downtown
Daily Minutes

with Ad-Supported

Stations/Convenience
OOH Media:

Stores

Areas
ss5 JETEE 377 WEERE 125 MEERN o3 JETER 151 EETER io7 QRO 345 EEEEE 1o EEERN 30 EEIEE 255 |

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos mSTL

STL DMA Scarborough R2 2024: Jul23-Aug24 Qual Intab 139 ST. Louls = Share of Everything

DMA Secarborough R2 2024: Jul23-Aug24 Qual Intab
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

1,933

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 530,000 - 544,999 OR Amt HHLD plans to pay for new/ileased vehicle nxt 12 mo{HHLD}: 545,000 - 559,999 OR Amt HHLD pians to pay for new/leased vehicle nxt 12 mo(HHLD): 560,000 or mare)




@cartaoe

126,825 or 97.4% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos
s } = spend an average of 86.7 minutes per day driving, seeing Billboards and Signs representing 50.8% of all
Plan to Buy or Lease a New $30,000+MSRP Vehicle Time Spent with Ad-Supported Out-of-Home Media.
Avg. Hours+Minutes/day with Ad-Supported
Weekly
Reach %

. Out-of-Home Media: Adults 18 or older
"Share of Ad-Supported OOH Media"
97.4%

99.4% g7.g9;

who plan to Buy or Lease a
74.3%

CIN
NEW $30K+MSRP Vehicle
next 12mos
67.1%
44.7%
38.8%
22.0%
o
8.3%  6.2% 07" 6%
Weekly 7 7% 3.9%
Total -
Rereans 645,580 1,283,922 1,238,741 1,871,550 688,182 663,943 273,695 119,423 85,008 74,465
Billboards g Signs AM/FM Radio Walking in Towns, Grocery Stores Shopping Ma1is Restaurants & Bars Movie Theaters stadiums & Arenas ! Doctorsli ! ’
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Aoks
with Ad-Supported

! Airports
Offices/Hospitals

® who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

Scarborough R2 2024: Aug23-Aug24 Qual Intab 134 CINCINNATI DMA
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

CIN DMA

m CIN

Scarborough R2 2024: Aug23-Aug24 Qual Intab 1,879

* Share of Everything

(Amt HHLD plans ta pay for new/ieased vehicle nxt 12 ma(HHLD): 530,000 - 544,399 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo{HHLDJ: 545,000 - 559,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,600 or mare)




e resbsorae 2025
Selling Prices Hotd Steady

[
1-118,067 or 92.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next 12mos

F;pend an average of 67. minutes per day driving, seeing Billboards and Signs representing 46.4% of all Time
Spent with Ad-Supported Out-of-Home Media.

Plan to Buy or Lease a New $30,000+MSRP Vehicle

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly
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(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 530,000 - 544,999 OR Amt HHLD plans to pay for new/ileased vehicle nxt 12 mo{HHLD}: 545,000 - 559,999 OR Amt HHLD pians to pay for new/leased vehicle nxt 12 mo(HHLD): 560,000 or mare)
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Maw Car Price Trends in 2025 Average

2025

Plan to Buy o

Lease a New $30,000+MSRP Vehicle

236,744 or 85.4% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos spend an average of 53.5 minutes per day driving an average of 31.1 miles each day and are
96.6% more likely to use US 169 north of -394 than the Metro ave

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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* Share of Everything
for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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New Car Price Trends in 2015: Average
Selling Prices Hold Steady
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Plan to Buy or Lease a New $30,000+MSRP Vehicle

2025

161,177 or 96.% of Adults 18 or older who plan to Buy or Lease a NEW $S30K+MSRP Vehicle next
12mos spend an average of 74.7 minutes per day driving an average of 43.5 miles each day and are
202.5% more likely to use Stan Musial Veterans Memorial Bridge tha

Top-26 Ad-Supported Roads Trav:
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Top-26 Residential Zip Codes: Adults 18 or older
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* Share of Everything
for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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Plan to Buy or Lease a New $30,

000+MSRP Vehicle

126,825 or 97.4% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos spend an average of 86.7 minutes per day driving an average of 50.5 miles each day and are
92.9% more likely to use US 50 (Columbia Parkway) than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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= Share of Everything
for Anything _

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)




Plan to Buy or Lease a New $30,000+MSRP Vehicle

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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118,067 or 92.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos spend an average of 67. minutes per day driving an average of 39. miles each day and are
143.3% more likely to use Indiantown Road than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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= Share of Everything

(Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $30,000 - $44,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): 545,000 - $59,999 OR Amt HHLD plans to pay for new/leased vehicle nxt 12 mo(HHLD): $60,000 or more)
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Selling Prices Hold Steady
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7,734,474 or 40.7% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
““ 12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day
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190,846 or 68.8% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
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Plan to Buy or Luase a New 330 000+MSRP Vehicle

57,993 or 44.5% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day
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Plan to Buy or Laase a New $30,000+MSRP Vehicle

38,643 or 30.3% of Adults 18 or older who plan to Buy or Lease a NEW $30K+MSRP Vehicle next
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 19.9 minutes every day
representing 35.5% of all time spent daily with All forms of Print Med
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